
 

 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

   
  

 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 

  
 

 
 
 
 
 
 
 
 

BRAND REPORT 
FOR THE 6 MONTH PERIOD ENDED JUNE 2011 
 
No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide 
believes this is a judgment which must be made by the user of the report. 
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Duplication is identified or has been eliminated within each channel; no attempt has 
been made to identify or eliminate duplication that may exist across media channels. 

Lawn & Landscape Magazine 
6 issues in period 
70,716 average print circulation 
2,648 average digital circulation 
Pages 3 – 5 

Lawn & Landscape E-Newsletters 
5 E-Newsletters in portfolio 
35,145 average deployments 
Page 6 
 

EXECUTIVE SUMMARY 

Channels Include: 

1

GIE Media Inc. 
4020 Kinross Lakes Parkway,        
Suite 201 
Richfield, OH 44286 
Tel. No.: (330) 523-5400   
FAX No.: (330) 659-0823   
www.lawnandlandscape.com 
 
Official Publication of: None  
Established: 1972 
Issues per Year: 12 
 

ABOUT LAWN & LANDSCAPE 
 
LAWN & LANDSCAPE is a B2B brand intended for individuals with interests in the lawn and landscape service industries. The brand content and editorial 
scope of the publication includes news and industry comment, in-depth technical articles, industry round-up and special features. The content of every 
issue is also available to subscribers globally via the online digital version. 
 
BRAND REPORT PURPOSE 
The Brand Report provides a deeper understanding and identification of all audited touch points with customers that have interest in the brand. It is 
designed to present analysis of all communication channels, including a brand's unique users within each channel across multiple media platforms. This 
multimedia report contains data for each separate media channel as indicated in the Executive Summary. 
 
FIELD SERVED 
LAWN & LANDSCAPE serves the lawn and landscape service industry. Included are landscape contractors, lawn maintenance contractors, chemical lawn 
care companies, ornamental shrub & tree services, irrigation contractors, and other contractors/services allied to the field. 
 
DEFINITION OF RECIPIENT QUALIFICATION 
Qualified recipients include: owner, president, partner, corporate officer, manager, director, superintendent, foreman, specialist, agronomist, horticulturist, 
entomologist, plant pathologist, serviceman, technician, company and library copies, miscellaneous titled and non-titled personnel. 

Below are the Average contacts per occurrence, including frequency per period reported. 

 Average Non-Paid Paid 

LAWN & LANDSCAPE MAGAZINE (6 issues in period) 73,364 73,364 - 
     a. Print Version _____________________________________________________________________  70,716 70,716 - 
     b. Digital version ____________________________________________________________________  2,648 2,648 - 
LAWN & LANDSCAPE E-NEWSLETTERS       
     a. LAWN & LANDSCAPE Headline News Weekly (26 deployments in period)____________________  48,099 48,099 - 
     b. LAWN & LANDSCAPE Product E-Newsletter Monthly (6 deployments in period) _______________  43,278 43,278 - 
     c. LAWN & LANDSCAPE Water Works E-Newsletter Monthly (6 deployments in period) ___________  12,249 12,249 - 
     d. LAWN & LANDSCAPE Growing Green E-Newsletter Monthly (6 deployments in period) _________  10,996 10,996 - 
     e. LAWN & LANDSCAPE Business Builder E-Newsletter Monthly (6 deployments in period) _______  17,918 17,918 - 

 SIX MONTH AVERAGE TOTAL 205,904 205,904 - 
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CHANNEL FREQUENCY FOR PERIOD 

Duplication is identified or has been eliminated within each channel; no attempt has 
been made to identify or eliminate duplication that may exist across media channels. 
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LAWN & LANDSCAPE MAGAZINE LAWN & LANDSCAPE E-NEWSLETTERS 

2011 Print Version Digital Version Total 
Lawn & Landscape 

Weekly Enews 

Lawn & Landscape 
Product          

Market Place      
E-Newsletter 

Lawn & Landscape 
Growing Green 

(Chemical 
Lawncare)        

E-Newsletter 

Lawn & Landscape 
Business Builder 
(Design/Build)     
E-Newsletter 

Lawn & Landscape 
Water Works 

(Irrigation)        
E-Newsletter 

January 71,476 2,068 73,544  - 45,183 11,497 18,625 12,826 

January 4, 2011________________   - - - 51,144   -  -  -  - 

January 11, 2011 ______________   - -  - 50,898   -  -  -  - 

January 18, 2011 ______________   - -  - 50,567   -  -  -  - 

January 25, 2011 ______________   - -  - 50,386   -  -  -  - 

February 70,685 2,415 73,100 50,228  44,328 11,119 18,114 12,645 

February 8, 2011_______________   - -  - 50,179   -  -  -  - 

February 15, 2011 _____________   - -  - 48,414   -  -  -  - 

February 22, 2011 _____________   - -  - 49,290   -  -  -  - 

March 70,945 2,511 73,456 49,143  42,541 11,037 18,080 12,267 

March 8, 2011_________________   - -  - 48,994   -  -  -  - 

March 15, 2011________________   - -  - 48,888   -  -  -  - 

March 23, 2011________________   - -  - 48,591   -  -  -  - 

March 29, 2011________________   - -  - 48,433   -  -  -  - 

April 71,048 2,461 73,509  - 43,156 10,948 17,912 12,133 

April 5, 2011 __________________   - -  - 48,221   -  -  -  - 

April 12, 2011 _________________   - -  - 51,673   -  -  -  - 

April 19, 2011 _________________   - -  - 51,527   -  -  -  - 

April 26, 2011 _________________   - -  - 51,348   -  -  -  - 

May 70,071 3,216 73,287  - 42,401 10,709 17,432 11,838 

May 3, 2011___________________   - -  - 50,993   -  -  -  - 

May 17, 2011 _________________   - -  - 50,696   -  -  -  - 

May 24, 2011 _________________   - -  - 50,457   -  -  -  - 

May 31, 2011 _________________   - -  - 50,360   -  -  -  - 

June 70,072 3,215 73,287  - 42,061 10,668 17,343 11,782 

June 7, 2011 __________________   - -  - 50,276   -  -  -  - 

June 14, 2011 _________________   - -  - 49,958   -  -  -  - 

June 21, 2011 _________________   - -  - 50,021   -  -  -  - 

June 28, 2011 _________________   - -  - 49,893   -  -  -  - 

AGGREGATE TOTAL 424,297 15,886 440,183  1,250,578   259,670  65,978   107,506  73,491 
SIX MONTH AVERAGE 70,716 2,648 73,364 48,099  43,278  10,996  17,918  12,249 

 



3. GEOGRAPHIC DISTRIBUTION 
LAWN & LANDSCAPE MAGAZINE LAWN & LANDSCAPE E-NEWSLETTERS 

 PRINT DIGITAL TOTAL PERCENT 

Lawn & 
Landscape 

Weekly Enews 

Lawn & 
Landscape 

Product Market 
Place E-

Newsletter 

Lawn & 
Landscape 

Growing Green 
(Chemical 

Lawncare) E-
Newsletter 

Lawn & 
Landscape 
Business 
Builder 

(Design/Build) 
E-Newsletter 

Lawn & 
Landscape 

Water Works 
(Irrigation) E-
Newsletter 

 NEW ENGLAND 4,249 172 4,421 6.0 - - - - - 
MIDDLE ATLANTIC 8,664 350 9,014 12.3 - - - - - 
EAST NO. CENTRAL 13,056 533 13,589 18.6 - - - - - 
WEST NO. CENTRAL 5,856 242 6,098 8.3 - - - - - 
SOUTH ATLANTIC 16,702 758 17,460 23.8 - - - - - 
EAST SO. CENTRAL 4,297 189 4,486 6.1 - - - - - 
WEST SO. CENTRAL 5,753 287 6,040 8.3 - - - - - 
MOUNTAIN 4,382 240 4,622 6.3 - - - - - 
PACIFIC 7,041 415 7,456 10.2 - - - - - 
UNITED STATES 70,000 3,186 73,186 99.9 - - - - - 
969 & 004-009 U.S. Territories  3 13 16 - - - - - - 
Canada  68 17 85 0.1 - - - - - 
Mexico - - - - - - - - - 
Other International  - - - - - - - - - 
APO/FPO  - - - - - - - - - 
Email address only - - - - 50,933 42,401 10,709 17,432 11,838 

TOTAL 70,071 3,216 73,287 100.0 50,933 42,401 10,709 17,432 11,838 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

GEOGRAPHIC DISTRIBUTION 
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Duplication is identified or has been eliminated within each channel; no attempt has 
been made to identify or eliminate duplication that may exist across media channels. 
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CHANNEL PROFILES 4
PRINT AND DIGITAL MAGAZINE 
AVERAGE CIRCULATION FOR LAWN & LANDSCAPE MAGAZINE FOR THE PERIOD 

Total Print Only Digital Only 

 Copies Percent Copies Percent Copies Percent 

Individual_______________________________________  73,364 100.0 70,716 96.4 2,648 3.6 

Sponsored Individually Addressed __________________  - - - - - - 

Membership Benefit______________________________  - - - - - - 

Multi-Copy Same Addressee _______________________  - - - - - - 

Single Copy Sales ________________________________  - - - - - - 

 TOTAL CIRCULATION 73,364 100.0 70,716 96.4 2,648 3.6 

 

MAGAZINE (FOR MAY 2011 ISSUE) 

Sourced Within 

QUALIFICATION SOURCE 1 Year 2 Years 3 years 

Print 
Version 

Only  
(A) 

Digital 
Version 

Only  
(B) 

Total 
Qualified Percent 

I. Request:_________________________________________________________________________________  48,713 16,507  - 62,004 3,216 65,220 89.0 
II. *Other Than Request:______________________________________________________________________  8,067  -  - 8,067  - 8,067 11.0 

TOTAL CIRCULATION 56,780 16,507  - 70,071 3,216 73,287 100.0 
 PERCENT 77.5 22.5  - 95.6 4.4 100.0   

*See Additional Data 

 
MAGAZINE DISTRIBUTION FOR THE PERIOD 

 PRINT ONLY DIGITAL ONLY 

July _________________________________________________________________________________  71,476 2,068 

August ______________________________________________________________________________  70,685 2,415 

September___________________________________________________________________________  70,945 2,511 

October _____________________________________________________________________________  71,048 2,461 

November ___________________________________________________________________________  70,071 3,216 

December ___________________________________________________________________________  70,072 3,215 

AGGREGATE TOTAL 424,297 15,886 

SIX MONTH AVERAGE 70,716 2,648 
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ADDITIONAL DATA 
METHOD OF DISTRIBUTION: 
All qualified circulation conforms to the field served of a recipient's qualification, as reported. Print copies are distributed via postal services or other carriers. Recipients who request the digital 
versions are notified via mail when the version is available. 
 
STATEMENT OF CONTENT PLATFORM: 
Replica - Editorial and design are unchanged from the original print edition. 
 
QUALIFICATION SOURCE BREAKOUT OF CIRCULATION FOR ISSUE OF MAY 2011: 
Business directories include 2 sources of circulation for quantities of 572 copies or 0.8% to 7,495 copies or 10.2% including InfoUSA and Hoover's (a D&B Company). 
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LAWN & LANDSCAPE E-NEWSLETTERS 

2011 
Lawn & Landscape 

Weekly Enews 

Lawn & Landscape 
Product Market Place   

E-Newsletter 

Lawn & Landscape 
Growing Green 

(Chemical Lawncare)   
E-Newsletter 

Lawn & Landscape 
Business Builder 
(Design/Build)         
E-Newsletter 

Lawn & Landscape 
Water Works    

(Irrigation)            
E-Newsletter 

January  - 45,183 11,497 18,625 12,826 

January 4, 2011 _____________________________________________  51,144   -  -  -  - 

January 11, 2011 ____________________________________________  50,898   -  -  -  - 

January 18, 2011 ____________________________________________  50,567   -  -  -  - 

January 25, 2011 ____________________________________________  50,386   -  -  -  - 

February 50,228  44,328 11,119 18,114 12,645 

February 8, 2011 ____________________________________________  50,179   -  -  -  - 

February 15, 2011 ___________________________________________  48,414   -  -  -  - 

February 22, 2011 ___________________________________________  49,290   -  -  -  - 

March 49,143  42,541 11,037 18,080 12,267 

March 8, 2011_______________________________________________  48,994   -  -  -  - 

March 15, 2011 _____________________________________________  48,888   -  -  -  - 

March 23, 2011 _____________________________________________  48,591   -  -  -  - 

March 29, 2011 _____________________________________________  48,433   -  -  -  - 

April  - 43,156 10,948 17,912 12,133 

April 5, 2011 ________________________________________________  48,221   -  -  -  - 

April 12, 2011 _______________________________________________  51,673   -  -  -  - 

April 19, 2011 _______________________________________________  51,527   -  -  -  - 

April 26, 2011 _______________________________________________  51,348   -  -  -  - 

May  - 42,401 10,709 17,432 11,838 

May 3, 2011 ________________________________________________  50,993   -  -  -  - 

May 17, 2011 _______________________________________________  50,696   -  -  -  - 

May 24, 2011 _______________________________________________  50,457   -  -  -  - 

May 31, 2011 _______________________________________________  50,360   -  -  -  - 

June  - 42,061 10,668 17,343 11,782 

June 7, 2011 ________________________________________________  50,276   -  -  -  - 

June 14, 2011 _______________________________________________  49,958   -  -  -  - 

June 21, 2011 _______________________________________________  50,021   -  -  -  - 

June 28, 2011 _______________________________________________  49,893   -  -  -  - 
 

CHANNEL PROFILES (CONTINUED) 4

E-NEWSLETTERS 

About BPA Worldwide: 
A not-for-profit organization since 1931, BPA Worldwide is governed by a tripartite board comprised of media owners, advertising agencies and advertisers. Headquartered in Shelton, 
Connecticut, USA, BPA has the largest membership of any media-auditing organization in the world, spanning more than 30 countries. Globally, BPA audits media properties including 
consumer magazines, newspapers, web sites, events, email newsletters, databases, wireless, social media and other advertiser-supported media—as well as advertiser and agency 
members. Visit www.bpaww.com for the latest audit reports, membership information and publishing and advertising industry news. 

The data found within this Brand Report has been audited and certified by BPA Worldwide. All claims in the Brand Report are 
the responsibility of the media company's management. It is the responsibility of BPA Worldwide to express an opinion on the 
data reported based upon audit results. 
 
The audit was conducted in accordance with generally accepted industry audit standards. Accordingly, the audit included testing 
of all demographic qualifications claimed, age/source of audience, proof of manufacture and distribution, confirmation of 
selected recipients of each channel, and such other auditing procedures that were considered necessary at the time of audit. In 
the opinion of BPA Worldwide, the media owner’s claims set forth in this report present objectively and accurately the 
composition of the brand’s database(s) as reported herein. 
 
In the opinion of BPA Worldwide, the media owner’s claims set forth in this report present objectively and accurately the 
composition of the brand’s database(s) as reported herein 

BPA Worldwide  

Shelton, CT 
 

December 29, 2011 TYPE:  A 
 ID Number: L025B0J1 

Copyright © 2011 BPA Worldwide. All rights reserved. Recycled Paperwww.bpaww.com 
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Duplication is identified or has been eliminated within each channel; no attempt has 
been made to identify or eliminate duplication that may exist across media channels. 

Duplication is identified or has been eliminated within each channel; no attempt has 
been made to identify or eliminate duplication that may exist across media channels. 

CHANNEL PROFILES 4
PRINT AND DIGITAL MAGAZINE (CONTINUED) 

3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2011 
This issue is 0.1% or 92 copies below the average of the other 5 issues reported in Paragraph two. 

     QUALIFICATION BY TITLE 

BUSINESS AND INDUSTRY TOTAL  
PERCENT  
OF TOTAL 

Print          
Version  

Only  
(A) 

Digital        
Version       

Only  
(B) 

Owner, 
President, 
Corporate 

Officer Partner 

Superintendent 
Manager, 
Director, 
Foreman 

Agronomist, 
Specialist, 

Horticulturist, 
Entomologist, 

Plant Path. 
Serviceman, 
Technician 

Company/ 
Library/ 
Copies,      

Misc-Titled     
Non-Titled 
Personnel 

CONTRACTOR OR SERVICES:          

Landscape/Lawn Maintenance Contractors 
(including installation & maintenance) ______ 65,252 89.0 62,508 2,744 60,862 3,949 265 100 76 
Chemical Lawn Care Company (excluding 
mowing) _______________________________ 2,992 4.1 2,816 176 2,440 446 42 56 8 

Ornamental Shrub & Tree Services _________ 2,776 3.8 2,618 158 2,510 209 37 12 8 

Irrigation Contractor _____________________ 1,155 1.6 1,082 73 1,028 109 9 8 1 
Other Qualified Circulation includes: In-House 
Lawn & Grounds Maintenance, Dealers, 
Distributors, Formulators, Manufacturers, 
Extension Agents, Regulatory Agencies, 
University Personnel, Libraries, Trade 
Associations, and Others Allied to the Field ___ 1,112 1.5 1,047 65 929 98 43 7 35 

TOTAL CIRCULATION 73,287 100.0 70,071 3,216 67,769 4,811 396 183 128 
 

SUPPLEMENTARY DATA FOR ISSUE OF MAY 2011 
THIS IS AN ANALYSIS OF 63,837 or 87.1% RECIPIENTS WHO SPECIFIED THAT THEY PREFORMED THE SERVICES BELOW. 
See questionnaire used to elicit these data on the back of this report. Since any one respondent may have checked more than one response, the totals for each of these (i.e.:  products 
and services) should not be added together as the total may exceed the total circulation. These data are presented for statistical and marketing purposes. 

     MULTIPLE ANALYSIS BY RESPONDENTS INDICATION ONE OR MORE OF THE FOLLOWING AREAS 

BUSINESS & INDUSTRY TOTAL 
PERCENT 
OF TOTAL 

Print 
Version  

Only  
(A) 

Digital 
Version 

Only  
(B) 

Landscape 
design 

Seeding or 
sodding 

Turf and 
ornamental 
installation 

Bedding 
plants    

and color 
installation 

Irrigation 
installation 

Landscape 
lighting 

Hardscape 
installation 

Water 
features 

Landscape 
renovation 

Turf 
fertilization 

Turf 
aeration 

Tree and 
ornamental 

care 

Tree and 
stump 

removal 

Irrigation 
mainten-

ance 
Erosion 
control 

Turf 
disease 
control 

Turf insect 
control 

Turf weed 
control 

Tree and 
ornamental 

pesticide 
application Mowing 

Hydro-
seeding 

Snow 
removal 

Interior 
landscape 
services 

Structural 
pest control 

Holiday 
lighting Other 

CONTRACTOR OR SERVICES:                               

  Landscape/Lawn Maintenance Contractors (including 
installation & maintenance) ______________________  65,252 89.0 62,508 2,744 40,384 44,106 39,588 41,887 26,575 28,308 34,033 27,128 38,028 33,122 31,721 30,746 24,528 25,049 20,324 21,971 22,330 24,423 17,920 34,049 15,317 20,168 8,881 6,448 8,775 3,144 

  Chemical Lawn Care Company (excluding mowing) ____  2,992 4.1 2,816 176 554 1,513 825 611 405 380 426 308 716 1,691 1,434 1,236 411 463 272 2,471 2,553 2,588 2,034 683 259 472 113 601 134 213 

  Ornamental Shrub & Tree Services _________________  2,776 3.8 2,618 158 1,177 1,055 1,218 966 432 469 649 474 935 643 489 1,768 1,592 349 377 528 540 528 963 463 191 438 211 189 227 337 

  Irrigation Contractor _____________________________  1,155 1.6 1,082 73 479 556 441 460 1,037 583 393 467 334 293 274 231 198 587 221 162 176 192 133 227 146 185 86 50 131 96 

  Other Qualified Circulation includes: In-House Lawn & 
Grounds Maintenance, Dealers, Distributors, 
Formulators, Manufacturers, Extension Agents, 
Regulatory Agencies, University Personnel, Libraries, 
Trade Associations, and Others Allied to the Field _____  1,112 1.5 1,047 65 621 516 345 360 263 383 328 306 378 290 228 305 251 216 264 262 270 287 239 280 168 210 152 113 125 430 

TOTAL CIRCULATION 73,287 100.0 70,071 3,216 43,215 47,746 42,417 44,284 28,712 30,123 35,829 28,683 40,391 36,039 34,146 34,286 26,980 26,664 21,458 25,394 25,869 28,018 21,289 35,702 16,081 21,473 9,443 7,401 9,392 4,220 


